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Toastmasters Branding



Introductions

• Name

• Your Club Name

• Your Recommendation 
to Stream or Read



Session Objectives

• Understand what 
branding is and does

• Understand how to 
create promotional 
materials for your club,
area, or division that 
are Toastmasters 
brand-compliant 



Let’s talk about

Branding



Today You Become…

An Official Ambassador of 
The Toastmasters Brand



What Is Branding?

Branding is the process of creating a distinct identity
for a business in the minds of your target audience and 
the general population. 

At its core, branding consists of the company’s 
• Name
• Logo
• Visual identity & design
• Mission
• Values
• Tone & Voice

Your brand is acually the entire identity of your business, that 
which defines your personality.



What Is Branding?

Copy
• Mission
• Brand Promise
• Values
• Tone & Voice
• Taglines & Copy



Personality

“Our personality reflects how the 
organization interacts with audiences at 
every touch point, such as through internal 
communication, external media, social 
posts, and more. While adjustments should 
be made to reflect each culture, each 
language, and each medium, our brand 
personality is universal—with strong 
elements of leadership, dedication, and 
empowerment.”



Toastmasters Missions

Toastmasters International Mission
We empower individuals to become more effective 
communicators and leaders.

District Mission
We build new clubs and support all clubs in achieving 
excellence.

Club Mission
We provide a supportive and positive learning experience 
in which members are empowered to develop 
communication and leadership skills, resulting in greater 
self-confidence and personal growth.



Brand Promise

Empowering individuals 
through personal and 
professional development.



Values

These core values guide our vision.

• Integrity
• Respect
• Service
• Excellence



Tone & Voice

All branded communication should be:

• Warm
• Clear
• Friendly
• Professional
• Succinct
• Respectful
• Universally understandable
• Internationally friendly



The Importance of Taglines

JUST DO IT.
The Happiest Place on Earth
Think different.
Gotta catch ‘em all!
Let’s Go Places
TASTE THE RAINBOW
Nothing Runs Like a Deere
impossible is nothing
easy breezy beautiful
Live to Ride, Ride to Live.



Tagline

Where Leaders Are Made



More Taglines!

Phrase Guidelines

The following phrases can be used on advertisements 
and marketing materials. Use one phrase per ephemera, 
and ensure the phrase has good contrast to the 
background. The phrase should not directly cover faces 
or compete with the image.

Consider these approved phrases:
• Find Your Voice
• Relax, present confidently.
• Relax, speak confidently.
• Communicate Confidently
• 100 Years of Confident Voices
• Find your confidence
• Become a better leader
• Invest in a Brighter Future



What Can Clubs & Districts Do with Design?

Can clubs and Districts 
create their own logo, theme, 
and/or tagline?

NO!
Clubs and Districts are not permitted to create their own 
logo, theme, and/or tagline. We strive to provide our 
members with a consistent experience across 144 countries. 
Individual logos and mottos create confusion and dilute the 
power of the brand. 

To ensure our brand is instantly recognizable, clubs, Areas, 
Divisions, Districts, and regions should all use the 
Toastmasters International logo, the official tagline, and the 
brand elements. 

Only District Conferences may create their own logos and 
taglines.



What Is Branding?

Visuals
• Logos
• Color Palettes
• Fonts
• Graphics
• Photography



Logos: Download from the Brand Portal



Don’t Mess with the Logo!



The Power of Corporate Colors

Coke Red

Barbie Pink

L.A. Lakers Purple & Gold

Harley-Davidson Orange & Black

Mountain Dew Acid Green

Starbucks Green

NBC and google — Multi-colored



The Color Palette



The Color Palette: Gradients



Colors & Emotions



Fonts

The Primary Fonts

Two Bonus Fonts

Corinthia Luxurious Script



Images & Photography

Photography style should reflect the Toastmasters environment, where 
people look engaged, empowered, and supported in settings such as

• Meetings • Presentations
• Speeches • Networking venues
• Conferences • Training venues
• Speech contests

Stay away from images that do not connect to the Toastmasters 
environment, e.g.

• Landscapes • Animals
• Children • Food & food appliances
• Medicine • Architecture

Do NOT use

• Cartoons • Illustrations • Clip Art



Photography: Branded Images



Photography: Branded Images



Free Photography Sites

• unsplash.com • pexels.com • pixabay.com
• freepik.com • canva.com



Or Even Better Yet…

Use photos of your fellow Toastmasters at 
club meetings, at area & division contests, 
at events of all kinds! Who doesn’t like to 
see pictures of themselves?



To Access Toastmasters Branded Images

• Sign onto Toastmasters.org.
• Click on “Resources” in the top blue bar
• Click on “Brand Portal”
• Click on “Branded Images” right below the blue “Brand Portal” bar



Are These Flyers OK?  No.

Absolutely NO!



Are These Flyers OK? No.

Absolutely NO!   Wrong font. Wrong tagline.           Wrong colors. Wrong font. Illustration. 



Are These Flyers OK?  Yes, as per TI.



Are These Flyers OK? Yes, as per TI.



Resources

The Brand Portal at Toastmasters.org. 

Contact: brand@toastmasters.org



Questions? Thoughts? Ideas?



Thank You for Attending!

Happy Branding, Brand Ambassadors!

Feel free to contact me with any branding issues:

Anna Ziss-Patton
District PR Manager
pr.manager@district1toastmasters.org

mailto:pr.manager@district1toastmasters.org
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